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We currently live in a world governed by unprecedented 
technological advances – artificial intelligence, 3D 
printing and self-driving cars to mobile supercomputers, 
robotics and nanotechnology – that are all evidence of 
the significant change that is starting to happen around 
us right now.

We are on the brink of the Fourth Industrial Revolution 
that will no doubt change the way humankind lives, 
works and relates to one another. We are experiencing 
change at a speed unlike anything the world has 
experienced before, that compels us to live and create 
realities that were previously unthinkable.

As a means of contributing to the overall growth of the 
global market and anticipating future shifts in the way 
we then have to do business, Enterprises University of 
Pretoria (Enterprises UP) provides specialised training 
programmes and short courses for skills development 
as well as research and advisory services for critical 
business insights to both our clients and individuals in 
South Africa and beyond.

What better way to remain on top of global changes in 
every walk of life and industry than through a partnership 
with a leading training and research provider that is 
backed by a solutions-driven approach and experts from 
the University of Pretoria. 

We not only ensure that you increase productivity and 
enhance service excellence in your line of business, but 
also that you continuously engage in groundbreaking 
knowledge transfer in an ever-changing world by always 
shifting knowledge to insight.

Shifting knowledge to insight

The rapid and vast changes we are beginning to 
experience in both our personal and professional 
lives call for a drastic shift in our thinking patterns 
and the way in which every industry will need to 
conduct business in the near future. Not only will 
business models in each and every trade need to 
transform in order to meet the growing needs and 
demands of consumers, but – more importantly – 
we will need to a make shift in the way we see and 
experience the world.

We are committed to lifelong learning and offer a unique 
selection of more than 500 short courses across 20 fields 
of industry.  We also provide a choice of different training 
options that suit your needs and range from scheduled 
short courses and online and/or blended courses to 
Continued Professional Development (CPD) courses 
and customised corporate training to meet the growing 
demands of the changing global business and professional 
environments.

TRAINING SOLUTIONS

Choose from a variety of career-focused training  
options customised to your needs.

The best selection of training solutions customised to  
your own identified skills development needs.

Maximise career-growth opportunities  
within all industries and places of work.

Enrol in specialised training programmes and  
short courses for industry-aligned learning experiences.

Access training around the clock and  
complete it at your own pace.

Online and blended (hybrid) courses provide access to  
training opportunities anywhere and at any time.
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Keep up with the latest developments  
in your field of expertise.

Complete CPD courses* to maintain your professional status  
and keep your expert knowledge up to date.

(*Registered with various local and international professional industry bodies.)

Take your knowledge to the next level with  
an entry point to formal qualifications.

With select credit-bearing* courses, you can start  
building your portfolio towards degree outcomes.

(*Credits are afforded in specified circumstances only and exclusively to formal degree programmes presented by UP.   
See the index for more details on credit-bearing courses and applicable programmes.)

Earn a certificate by a world-class,  
top-ranked* university.

Receive a certificate** of either successful completion  
or attendance issued by the University of Pretoria. 

(*QS World University Rankings. **Relevant assessment criteria apply to the specific certificate earned.)
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Our solutions present a multifaceted value proposition aligned with 
organisational objectives, personal growth and skills development 
goals – either as a combination of Training Solutions and Research 
Solutions or as distinct solutions on their own. This also means 
that your company can optimise on B-BBEE scorecard points with a 
combination of our offerings that support the following outcomes:

SOLUTIONS-DRIVEN APPROACH

1

Work readiness 
development.

Let entry-level employees 
acquire the right skills to help 

them integrate into the world of 
work more easily.

2

Workplace Skills Plan 
(WSP) activation.

Develop capacity and equip 
designated employees with 

professional skills aligned with 
industry needs.

3

Community 
engagement.

Ignite change in communities 
through experiential training 

and innovative business 
opportunities.

4

Enterprise and supplier 
development.

Invest in small business entities 
and start-ups that aspire to be 

more effective, efficient and 
sustainable.

W          O          R            K

WHY PARTNER WITH US?

Personalised services to 
achieve unique business 

and professional 
development goals.

Innovative solutions 
for targeted training and 
critical business insight. 

An extensive 
international footprint 

spanning six continents.

Draw from leading 
industry experts and 
South Africa’s finest 

thought leaders.

A single point of entry 
for all training, research 
and advisory services.

Access to all knowledge 
outputs from the 

University of Pretoria.

We provide a service offering that spans 50 plus areas of 
functional expertise and capability. Within each of these 
areas the total service offering is well balanced between 
applied research, advisory services and specialised 
business units. Most of our projects are highly customised 
and the solutions contained within each project draws on the 
latest best practice as informed by science and evidence.

RESEARCH SOLUTIONS

Make business decisions informed  
by scientific evidence.

Science and scientific methods are embedded  
within our total solution offering.

Implement solutions that are shaped by and  
applicable to real-world challenges. 

The strong symbiotic relationship between science and application  
enables us to generate solutions that are both innovative and practical.

Enrich your perspective by allowing multidisciplinary  
project teams to generate 360 degree insights.

We deploy various knowledge experts on the same project  
to generate enriched perspectives and diverse views.

Be a beneficiary of our creative journey  
with new ideas and solutions.

We are a breeding ground for new ideas, solutions and innovations –  
and only after they have been tested and applied do we put them into practice.
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For more information about our 
full range of available training 
programmes and short courses, visit 
www.enterprises.up.ac.za/training-
solutions. 

Also enquire with us about possible 
CPD points on any of our courses, or 
visit www.enterprises.up.ac.za/cpd-
courses for an updated list.

See a range of relevant research and 
advisory services at the end of this 
section.
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Marketing, Communication 
and Languages

As more and more technologies have emerged that offer interaction, 
engagement and collaboration across the world in real-time, many 
social media platforms (such as Twitter, Facebook and YouTube) now 
allow us to transmit information to the masses without any practical 
limitations. Amid this, traditional forms of individual and mass 
communications are disappearing as we are witnessing shrinking 
print readerships, less and less broadcast television viewers and 
even the decline of fixed-line telephones.1  However, in the age of the 
Internet-of-Things we have only begun to fully unearth the power of 
communications between people, anywhere on the planet, at any 
time, all simultaneously.

Mainstream media, governments and industries are just starting to 
grasp the implications of a hyper-connected, (almost) fully mobile, 
anytime/anywhere world. It is now much harder to conceal things 
like political corruption, product defects and inadequate service to 
the general public.2  With our products and services in Marketing, 
Communication and Languages, you are sure to be equipped and 
prepared with the requisite knowledge to promote and stimulate 
the creation of purposeful marketing as we become more aware 
of the importance of traction beyond mere promotion (being in a 
constant state of flux), trying to find new ways to sell, package and 
communicate.2

1. World Economic Forum (Saito, W.H.). 2017. What the communication revolution means for global 
leaders today. Available at https://goo.gl/6kFZqN.

2. World Economic Forum (Davies, N.). 2014. Can good marketing make the world more sustainable? 
Available at https://goo.gl/svFSjL.

3. World Economic Forum (Young, D.). 2015. How can we make people care about sustainability? 
Available at https://goo.gl/TbVDnX

$1 billion
The average annual marketing 

budget of companies such Unilever, 
McDonald’s, Apple and Google.3

 

$1 trillion
Estimated worldwide expenditure on 
marketing and advertising in a year 

in the private sector.3
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Business Writing
___________________________________________

The short course in Business Writing provides you with the requisite 
skills in applying the general principles of communication in a variety 
of professional business contexts. Good writing is an important part 
of career success, yet very few employees receive guidance on the 
writing and formatting of documents in the workplace. During this 
course, you will be assisted in writing correct, concise, clear and 
professional documents by focusing on the business environment, 
compiling and updating your CV, the writing process, crafting 
effective messages, compiling and formatting documents, editing 
and revising communication, as well as responding to various types 
of materials.

Creative Writing
___________________________________________ 

The Creative Writing short course consists of interactive workshops 
focusing on the writing of poetry and prose (short stories and novels), 
as well as drama and scriptwriting with sessions presented by 
published authors. During the course, you will have the opportunity 
to learn about basic and advanced tenets of various literary genres, 
as well as publishing opportunities in these fields. Your own texts will 
be workshopped and there will be opportunities to discuss it with 
authors/presenters during the course. The overall aim of the course 
is to stimulate creative input, expand ideas for texts and to improve 
existing texts/works in progress.
See also: Education and Teacher Development

Cross-Cultural Communication
___________________________________________

The short course in Cross-Cultural Communication provides you 
with a framework to negotiate your way in the culturally diverse 
and complex business environment of the 21st century. During the 
course, you will gain a better understanding of the meaning of cross-
cultural communication by focusing on the various layers, patterns 
and dimensions of intercultural competence, including the types of 
communication or discourse that you will typically encounter and 
the role that cultural standards and multilingualism plays in the 
workplace. You will also gain an in-depth knowledge of the impact 
of globalisation and transnationalism, stereotyping and xenophobia, 
racism and typical conflict scenarios.
*See index

Presentation Skills for the Workplace
___________________________________________

The Presentation Skills for the Workplace workshop provides 
you with the requisite knowledge and insights to become more 
proficient in the art of delivering presentations in any organisation. 
The workshop covers the various aspects of interpersonal 
communication and technical skills in order to compile effective 
presentations, including an in-depth look at the nature and dynamics 
of various types of presentations that you can employ. You will also 
develop skills to be better prepared for presentations, communicate 
and interact more effectively during your own presentations, 
and evaluate the impact and success of presentations for better 
performance and delivery in the future.
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CERTIFICATE
Successfully completed

DURATION
3 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P001966

CERTIFICATE
Attendance

DURATION
3 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P001293

CERTIFICATE
Successfully completed

DURATION
3 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P005202

CERTIFICATE
Successfully completed

DURATION
1 contact day

MODE OF DELIVERY
Contact sessions (Workshop)

COURSE CODE
P000616

*
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Professional Communication at Work
___________________________________________

The Professional Communication at Work short course equips you 
with the essential skills to engage in professional spoken, written 
and visual communication messages in your workplace. During 
the course, you will gain insights to your own communication style, 
interpersonal and intercultural communication, business etiquette, 
business presentations and effective written messages. You will also 
have the opportunity to gain practical experience in all these facets by 
participating in exercises to improve the readability of texts, writing 
relevant texts/messages for different business purposes, evaluating 
presentations (your own and those of others), and complete relevant 
questionnaires to determine your brain and/or personality profiles.

Report Writing
___________________________________________

The short course in Report Writing provides you with indispensable 
knowledge and skills to be able to write professional and scientific 
reports that conform to conventional formats and communicate their 
message as effectively and efficiently as possible to all stakeholders 
and/or decision makers. Good report-writing skills have become 
essential for managers and employees, and this course specifically 
looks into various report types that require certain research and 
interpretation methods. You will also become familiar with the 
different phases in the report-writing process, the main elements 
that are usually included in reports and the application of in-house 
styles for report writing.

 

Thesis and Dissertation Writing
___________________________________________

The Thesis and Dissertation Writing workshop provides you with 
the necessary insights to enable you to make a breakthrough in 
your thought processes and compile (or revise) critical parts of your 
current thesis or dissertation that you find problematic. Following a 
meta-cognitive approach (thinking about how you think about your 
research), the workshop includes exercises in solving problems in 
different facets of the thesis or dissertation writing process. During 
the workshop, you will also come to understand the different types 
of research that are usually undertaken (including quantitative, 
qualitative, mixed-method and meta-research) to enable you deliver 
a thorough research study.

Customer Complaint Management
___________________________________________

The Customer Complaint Management workshop provides you 
with the necessary tools and techniques to deal with service delivery 
failures and customers who lodge complaints where expectations 
are not met. Very few managers and employees are adequately 
trained to deal with situations where service delivery goes wrong, 
and this workshop aims to equip you with the skills to interact – 
either face-to-face or in writing – in an (often) emotionally driven 
environment. During the workshop, you will come understand how 
to defuse confrontational situations to retain customers, manage 
their expectations and compile a service recovery plan to build 
stronger relationships with customers.
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CERTIFICATE
Successfully completed

DURATION
2 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P002783

CERTIFICATE
Successfully completed

DURATION
2 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P001961

CERTIFICATE
Attendance

DURATION
2 contact days

MODE OF DELIVERY
Contact sessions (Workshop)

COURSE CODE
P002662

CERTIFICATE
Successfully completed

DURATION
1 contact day

MODE OF DELIVERY
Contact sessions (Workshop)

COURSE CODE
P005829
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Customer Experience Management
___________________________________________

The Customer Experience Management short course specifically 
focuses on the development and execution of customer experience 
management (CEM) measurement, strategies and implementation, 
and will provide you with a deeper understanding of the essentials 
of CEM. Organisations are increasingly recognising that customer 
retention, growth and profitability rely heavily on the quality of 
customers’ interaction with their business environments. This course 
is designed to address one of the fastest growing needs in modern 
organisations and aims to help you increase customer retention, 
growth, loyalty and profitability where you will soon be on your way 
to become a customer experience specialist or manager.
See also: Business Management and Entrepreneurship | 
Supply Chain Management and Logistics

Customer Experience Practice
___________________________________________

With the short course in Customer Experience Practice, you 
will be able to bridge the gap between theory and practice in the 
customer experience and service delivery arena by focusing on 
the implementation of customer experience principles. This course 
will ultimately enable you to identify needs and then develop and 
implement customer experience programmes that are relevant to 
your respective industry and/or workplace. Customer experience 
management (CEM) has gained popularity in recent years as an 
effective mechanism for retaining and promoting client loyalty, but 
many businesses are still struggling with the implementation of CEM 
principles in their specific business environments.
See also: Business Management and Entrepreneurship | 
Supply Chain Management and Logistics

Customer Service Excellence
___________________________________________

The short course in Customer Service Excellence will provide you 
with a comprehensive understanding of how the roles, attitudes and 
interactions of customer service consultants ultimately shape your 
clients’ perception and value assessment of your organisation in 
presenting a unique product and/or service proposition. The course 
specifically focuses on identifying and modelling customer service 
delivery from a best-practice viewpoint while it also looks at how 
to motivate and maintain the morale of customer service staff and/
or teams. The course further looks at methods of inspiring others to 
always deliver consistently and with high-quality service excellence 
always top of mind.
See also: Business Management and Entrepreneurship | 
Supply Chain Management and Logistics

Relationship Marketing: Building Strong 
Relationships with Customers
___________________________________________

The short course in Relationship Marketing: Building Strong 
Relationships with Customers provides you with the knowledge 
and skills to better understand customers’ needs in order to use 
relationship marketing as a customer retention measure in your 
business environment. Building long-term relationships with 
reciprocal customers is one way to effectively manage customer 
retention in an increasingly competitive and global market. 
During this course, you will gain practical insights to deal with 
customers and manage relationships by building trust, fostering 
commitment, ensuring efficient service delivery and maintaining 
customer satisfaction. Most importantly, the course develops your 
understanding of customers and their decision making.
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CERTIFICATE
Successfully completed

DURATION
4 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P002145

CERTIFICATE
Successfully completed

DURATION
3 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P003092

CERTIFICATE
Successfully completed

DURATION
3 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P001638

CERTIFICATE
Successfully completed

DURATION
2 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P005831
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Afrikaans Language Course for Beginners
___________________________________________

The Afrikaans Language Course for Beginners provides you with 
a sufficient foundation in the grammar and vocabulary of Afrikaans 
to express yourself comfortably in both social and business contexts. 
The course equips you with the necessary language skills to read, 
write and understand Afrikaans through various practical exercises 
– even if you have no or little prior knowledge of the language – and 
the confidence to partake in dialogue, one-on-one interactions and 
group discussions. An emphasis is placed on fluency and grammatical 
correctness in both oral and written work, while aiming to improve 
proficiency with the help of audio-visual material and exercises.

Basic South African Sign Language Course
___________________________________________

The Basic South African Sign Language Course will equip you 
with sign language skills in order to communicate with people who 
are deaf and/or hard of hearing. The course consists of practical 
communication sessions to fast track and enhance your skills in using 
South African Sign Language (SASL). During the course, you will gain 
insights into the different aspects of sign language and acquire 
the confidence to communicate proficiently by means of manual 
communication (i.e. hand gestures, facial expressions and body 
movement). SASL is also acknowledged as a language of instruction 
in the education of deaf learners in South Africa.
See also: Education and Teacher Development

IsiZulu Language Course for Beginners
___________________________________________

The isiZulu Language Course for Beginners provides you with some 
fundamental communication skills in the grammar and vocabulary 
of isiZulu – even if you have no or very little prior knowledge of 
the language – including suitable expressions for everyday use. 
The course focuses on pronunciation and sounds, specific speech 
acts and producing simple sentences in the three basic tenses. You 
will also be able to develop your language skills to formulate and 
answer questions, give commands and make statements, while 
demonstrating your knowledge of the structure and meaning of 
selected linguistic phenomena by employing exercises for both oral 
and written facets.

Japanese Language Course
___________________________________________ 

The Japanese Language Course is ideal whether you are looking 
to acquire Japanese for the purpose of business, travel or personal 
interest. From delicious sushi and tea, to the brave samurais and 
beautiful geishas of ancient Japan, this three-part course (basic, 
intermediate and advanced) will provide you with the knowledge 
and skills you need to communicate in this exciting language. During 
the course, you will be able to broaden your understanding of the 
Japanese language and culture, while learning the Hiragana and 
Katakana (Japanese characters) for writing and reading. You will also 
develop basic communication skills in listening, speaking, reading 
and writing in Japanese.
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CERTIFICATE
Successfully completed

DURATION
10 study blocks with 1 day contact day each

MODE OF DELIVERY
Contact sessions

COURSE CODE
P000252

CERTIFICATE
Attendance

DURATION
5 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P005183

CERTIFICATE
Successfully completed

DURATION
24 study blocks with 1 contact day each

MODE OF DELIVERY
Contact sessions

COURSE CODE
P001366

CERTIFICATE
Successfully completed

DURATION
20 study blocks with 1 contact day each (per part)

MODE OF DELIVERY
Contact sessions

COURSE CODE
P002967 (Part 1), P003109 (Part 2), P003175 (Part 3)
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Spanish Language Course for Beginners
___________________________________________

The Spanish Language Course for Beginners develops your ability 
and confidence in Spanish grammar and vocabulary that can be 
used in everyday communication, whether you have little or no 
prior knowledge of the language. Spoken in more than 24 countries 
around the world, Spanish has a far-reaching influence on commerce 
and societies that stretch from South America to Europe. This course 
provides you with a unique opportunity to acquire Spanish as an 
additional language for travel, personal or business purposes. You 
will also be able to explore the diverse cultures, ways of life, customs 
and traditions of the Spanish-speaking world.

Communication and Sales Toolkit for 
Start-up Companies
___________________________________________

The Communication and Sales Toolkit for Start-up Companies 
short course in is aimed at coaching members of start-up companies 
in practical yet effective communication and sales tools (as 
instruments of engagement) that can be used to present products 
or services to prospective clients with considerable confidence and 
higher levels of engagement. The engagement with prospective 
clients is about more than mere promotional meetings, and during 
this course you will be introduced to the tools, techniques and 
skills that are important to affect an impactful encounter driven by 
appropriate presentation strategies and promotional tools that can 
be used to your advantage.
See also: Business Management and Entrepreneurship

 

Compiling a Marketing Plan
___________________________________________

The short course in Compiling a Marketing Plan provides you 
with an overview of how to effectively compile and present a 
marketing plan that is guaranteed to yield a return-on-investment. 
During the course, you will acquire skills to formulate marketing 
objectives, analyse the current market situation, identify key 
constructs to perform a SWOT analysis and position your business or 
products appropriately. You will also gain insights to suitable target 
segmentation, distribution strategies, different pricing methods, as 
well as marketing communication channels – specifically focusing on 
how the marketing plan is used to provide an operational blue print 
for the marketing function.

Digital Market Insights and Data Science
___________________________________________

The short course in Digital Market Insights and Data Science 
provides you with the latest updates and skills in digital markets 
innovation based on data-driven approaches, using algorithms to 
analyse data sets and being able to run basic social media analyses 
as a market researcher. During the course, you will gain insights to 
customer-centric data analysis, talking to clients about data trends 
and identifying business challenges in your environment. You will 
also be empowered to run more effective and impactful market 
research projects that address the changing needs of your clients 
and obtain data-driven results from a user experience perspective.
See also: Information and Communication Technology
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CERTIFICATE
Successfully completed

DURATION
20 study blocks with 1 contact day each

MODE OF DELIVERY
Contact sessions

COURSE CODE
P001210 (Module 1)

CERTIFICATE
Successfully completed

DURATION
3 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P003516

CERTIFICATE
Successfully completed

DURATION
 2 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P005828

CERTIFICATE
Successfully completed

DURATION
10 contact days spread over 3 months

MODE OF DELIVERY
Contact sessions

COURSE CODE
P006277
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Introductory Course in Events Management
___________________________________________

The Introductory Course in Events Management provides you with 
a basic overview of events coordination with a strong focus on the 
events management process at its core. The course covers specific 
aspects of events management in a variety of industries – with the 
application of relevant case studies and practical guidelines – that 
include planning, project and risk management, marketing and 
budgeting, and event legalities/evaluation. During the course, you 
will gain the requisite skills and knowledge to successfully bring a 
concept to life, plan accordingly to execute seamless and memorable 
events, and coordinate the full scope of events from beginning to 
end.

Advanced Course in Events Management
___________________________________________

The Advanced Course in Events Management provides you with 
more progressive insights to the events management industry and 
focuses on the business aspects (and the importance of the events 
manager) to successfully deliver an events project from start to finish. 
During the course, you will acquire the skills to prepare and present 
persuasive event proposals, structure and manage an event as a 
project, and design and implement all aspects of the event planning 
process. You will also gain in-depth knowledge of the relevant 
procurement, contracting, risk planning, marketing, financial and 
logistic aspects that the events manager should be aware of.

Introductory Course in Marketing Management
___________________________________________

The Introductory Course in Marketing Management provides you 
with an overview of the fundamentals of marketing management 
and the multifaceted (and interconnected) role it plays in all other 
business functions of an organisation. During the workshop, you will 
gain the necessary insights to identify customer needs and how to 
address these needs through an integrated and coherent marketing 
management approach. You will also gain a better understanding of 
customer expectations, product and price, distribution, promotion, 
people and processes, as well as physical evidence for appropriate 
marketing planning purposes that are often neglected during the 
normal management practices of an organisation.

Advanced Course in Marketing Management
___________________________________________

The Advanced Course in Marketing Management provides you 
with a more progressive understanding of the interrelated issues 
impacting on customer retention and dealing with customers 
from a marketing perspective. The course focuses on marketing 
management as much more than just a combination of strategies, and 
includes topics of building relationships with customers, providing 
excellent service and also dealing with customer complaints. This 
complicated process requires a variety of skills, and the course assists 
you in improving marketing management responsibilities through 
principles of marketing management, relationship strategies, 
service delivery concepts and complaint management that can be 
integrated into one marketing plan.
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CERTIFICATE
Successfully completed

DURATION
 3 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P001423

CERTIFICATE
Successfully completed

DURATION
9 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P001424

CERTIFICATE
Successfully completed

DURATION
 1 contact day

MODE OF DELIVERY
Contact session (Workshop)

COURSE CODE
P005832

CERTIFICATE
Successfully completed

DURATION
 2 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P005833
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Performing Practical Primary Marketing Research
___________________________________________

The short course in Performing Practical Primary Marketing 
Research provides you with an overview of the marketing research 
process and how to perform a primary research study more 
effectively. During the course, you will acquire a number of skills that 
enable you to conduct secondary and primary research projects, 
including distinguishing between qualitative and quantitative 
research designs, sampling methods, compiling questionnaires, 
as well as analysing and interpreting research results. The insights 
gained from conducting proper marketing research can be used 
to draft business and marketing plans, identify opportunities and 
threats in the market, gain valuable consumer insights and recognise 
trends.

A Practical Guide to Successfully Collect and 
Analyse (Usable) Data
___________________________________________

The short course, A Practical Guide to Successfully Collect and 
Analyse (Usable) Data, provides you with invaluable insights 
to develop effective measures to collect data and ensure that 
meaningful statistical analyses can be performed for the purpose of 
marketing research outputs. The course covers various aspects of the 
marketing data collection process, including distinguishing between 
primary and secondary data, choosing different sampling methods, 
formulating research objectives and hypotheses, and statistical 
techniques that can be used to analyse data. During the course, 
you will also acquire skills in using Qualtrics software to develop 
questionnaires to measure relevant constructs of your study.

Online Course in Big Data Science
___________________________________________

The Online Course in Big Data Science provides you with the latest 
scientific investigation techniques to employ innovative approaches 
and algorithms for processing and analysing big data in order to 
reveal patterns, trends and associations – especially relating to human 
behaviour and interactions. During the course, you gain will exposure 
to the different application domains of big data, data management, 
machine learning and predictive modelling, as used in the fields 
computer science, statistics, informatics, computational biology, 
mathematics, EECE (Data Fusion) and sport and exercise science. You 
will also gain insights to industry-related data applications, such as 
insurance and social media platforms.
See also: Information and Communication Technology

Strategic Tourism Destination Marketing
___________________________________________

The Strategic Tourism Destination Marketing short course 
provides you with an opportunity to explore different approaches 
to trends in destination marketing, while building up a practical 
framework for promoting your own destination more strategically 
for tourism. During the course, you will acquire the appropriate 
insights to analyse, interpret and select the right markets, execute 
suitable destination branding and position your destination more 
competitively through integrated marketing and communication 
strategies. The course specifically focuses on international best 
practices, relevant case studies and practical guidelines to impart the 
requisite knowledge and skills of destination marketing approaches 
and principles of tourism promotion.
See also: Sport, Tourism, Arts and Culture
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CERTIFICATE
Successfully completed

DURATION
2 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P005830

CERTIFICATE
Successfully completed

DURATION
2 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P005834

CERTIFICATE
Successfully completed

DURATION
5 weeks online

MODE OF DELIVERY
Fully online (Instructor-led)

COURSE CODE
P006297

CERTIFICATE
Successfully completed

DURATION
3 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P000595
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Community Radio Broadcasting
___________________________________________

The Community Radio Broadcasting short course provides you 
with an introduction to the medium of radio as one of the most 
far-reaching communication platforms in South Africa. The course 
specifically looks at the basic operations associated with radio 
broadcasting, highlights the different types of radio stations, gives 
a breakdown of the various departments within a radio station, 
and touches on the typical legislation that governs the local 
radio industry. During the course, you will also develop creative 
techniques to broadcast appropriate programming aimed at your 
own community or niche market, gaining hands-on experience in 
creating content that grabs listeners’ attention.

Fundamentals of Digital Television
___________________________________________

The Fundamentals of Digital Television short course provides 
you with a comprehensive overview of new television broadcast 
workflows – from production to delivery – and aims to equip you 
with specific insights to future innovations in television and its effects 
on the broadcaster. As either technical or non-technical professional 
currently or aspiring to work in the television broadcasting space, 
this course provides you with a better understanding of the entire 
Digital Terrestrial Television (DTT) value chain, including digital 
and analogue terminology, compression standards and signal 
distribution, as well as relevant communication plans of digital 
television as an advancement of traditional analogue broadcasting.

 

Introduction to Audio-Visual Translation 
and Subtitling
___________________________________________

The Introduction to Audio-Visual Translation and Subtitling short 
course provides you with specialised knowledge of audio-visual 
translation (AVT) and subtitling as an increasingly popular form of 
translation for recreational and broadcast purposes. Subtitling has a 
myriad of practical uses in the promotion of literacy, multilingualism, 
language rights and access for the disabled. The course covers topics 
of the history of audio-visual translation, the use of this technology 
on a global scale and its potential application in the South African 
context by looking at the principles and techniques of subtitling and 
creating your own set of subtitles using readily available freeware. 

Kick-start your Professional Network 
Using LinkedIn
___________________________________________

The Kick-start your Professional Network Using LinkedIn 
workshop aims to help you unearth your personal identity and 
build your professional online presence using the right tools and 
techniques for maximum exposure. As a social media platform for 
networking, this workshop provides you with the necessary insights 
to capitalise on the multitude of connections that LinkedIn offers, 
and gives you a step-by-step guide to enable you to build a complete, 
competitive and comprehensive profile. You will be able to exploit 
all the features of LinkedIn to its full advantage while also making 
yourself more visible to potential employers and/or networking 
partners.
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CERTIFICATE
Successfully completed

DURATION
5 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P003593

CERTIFICATE
Successfully completed

DURATION
5 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P005899

CERTIFICATE
Successfully completed

DURATION
5 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P003627

CERTIFICATE
Attendance

DURATION
1 contact day

MODE OF DELIVERY
Contact sessions (Workshop)

COURSE CODE
P003438
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Migration to Digital Radio
___________________________________________

The Migration to Digital Radio short course provides you with 
an introduction to the development of standards for digital audio 
broadcasting (DAB and DAB+) at the point where traditional 
analogue broadcasts are becoming obsolete across the globe. The 
course specifically delves into possible future innovations in the 
radio broadcasting space, and aims to equip both technical and non-
technical professionals with a better understanding of the differences 
between digital and analogue radio broadcasting by highlighting 
how the switch to digital will affect broadcasters in the long-run. This 
course also has two delivery options for both operational (DTT) and 
technical (DAB) training.

Migration to Digital Television
___________________________________________

The Migration to Digital Television short course provides you with 
an overview of the imminent switchover to high-definition digital 
video broadcasting (DVB) standards in view of the gradual detraction 
of the analogue television broadcasting standard (PAL 625). The 
course covers various aspects of television broadcasting, including 
video compression, digital terrestrial television (DTT) systems and 
standards (such as DVB-T2 and DVB-S2), and the development of 
consequent communication plans. During the course, you will gain 
invaluable insights to future innovations in television broadcasting 
and direct-to-home transmission, and a better understanding of the 
move to digital television and its pending impact on broadcasters.

Radio Ministry
___________________________________________

The Radio Ministry short course provides you with a unique training 
opportunity to acquire new skills in presenting religious programmes 
on the radio. During the course, you will gain exposure of the different 
ways that radio can be used as communication medium to spread 
the Gospel through radio scripting, religious messaging and creative 
content that is appropriate in a religious context. You will further 
gain insights to the relationship between church and radio, ethics of 
religious broadcasting, the presentation of a sermon or liturgy over 
the radio, the recording of services and studio messages, as well as 
high-quality radio production.
See also: Social and Religious Studies

Vision Control and Mixing
___________________________________________

The Vision Control and Mixing short course provides you with 
insights to the techniques used for vision control and mixing by 
means of the operations control panel (OCP), camera control unit 
(CCU) and camera setup to ensure technical quality and continuity 
during television productions. During the course, you will come 
to understand all the relevant aspects of transmitting a television 
signal from both the studio and outside broadcast vehicle, including 
practical guidance in controlling and correcting defects of the 
broadcast. You will also become familiar with the various methods 
in selecting and manipulating video sources on air or during 
production.
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CERTIFICATE
Successfully completed

DURATION
3 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P005994 (DTT), P006011 (DAB)

CERTIFICATE
Successfully completed

DURATION
5 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P005955

CERTIFICATE
Successfully completed

DURATION
3 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P001599

CERTIFICATE
Successfully completed

DURATION
5 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P005895



www.enterprises.up.ac.za 15

Copy Editing for Electronic Publications
___________________________________________

The short course in Copy Editing for Electronic Publications 
provides you with technical skills in editing electronic files with 
appropriate HTML mark-up (tagging) in order to develop fully-
functioning HTML compatible documents set for publication. The 
course is specifically aimed at freelance editors or in-house copy 
editors who are seeking to update and/or develop their HTML 
knowledge and capabilities to stay relevant in the publishing 
industry. You will acquire the requisite skills and knowledge of a basic 
HTML structure, applying tags to develop and mark-up new content, 
adjust existing content for digital platforms, and other appropriate 
methods to mark-up digital content.

Editing Principles and Practice
___________________________________________

The Editing Principles and Practice workshop-styled course 
provides you with the requisite skills and knowledge to use language 
as a tool to better present content and information to a relevant 
readership or target market. The course includes a brief revision of 
English grammar and problems that are frequently found in South 
African writing. You will also gain a better understanding of register 
and tone, structuring of arguments and the sectioning of content 
(chunking) for better logic. During the course, you will be guided 
through hands-on exercises and gain exposure to a variety of texts 
for a wide scope of editing opportunities.

Introduction to the Principles and 
Techniques of Translation
___________________________________________

The Introduction to Principles and Techniques of Translation 
short course provides you with a historic context of language 
translation and equips you with relevant methods and techniques 
to apply in your own translation practice. The course covers topics 
of technological advances in translation, resources for translation-
related research, language transfer in the 21st century, and the 
importance of the human factor in the translation of texts. During the 
course, you will not only become familiar with the legal framework in 
which translators in South Africa function, but you will also be able to 
critique translated texts accordingly based on these principles.
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CERTIFICATE
Successfully completed

DURATION
2 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P003490

CERTIFICATE
Successfully completed

DURATION
14 study blocks with 1 contact day each

MODE OF DELIVERY
Contact sessions (Workshop)

COURSE CODE
P000293

CERTIFICATE
Successfully completed

DURATION
5 contact days

MODE OF DELIVERY
Contact sessions

COURSE CODE
P003628
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Marketing, Communication and Languages
RESEARCH AND ADVISORY SERVICES

• Design and evaluation of survey methodologies
• Design and operation of simulation models
• Development of mathematical models for the analysis of systems
• Evaluation of system reliability, availability and maintainability
• Machine learning modelling
• Natural language analytics
• Analysis and modelling of behavioural patterns
• Banking sector compliance, financial regulatory and risk model validation
• Business and funding model reviews
• Client investment risk profiling
• Composition and validation of various indices for credit, regulatory and financial risk 

applications
• Design and evaluation of survey methodologies
• Financial modelling
• Inclusive banking product and service development
• Model development including:

– Equitable cost attribution modelling
– Income predictor and segmentation modelling
– Lapse predictor and surrender modelling
– Loyalty programmes
– Operational risk modelling
– Propensity modelling services
– Tariff review and modelling

• Modelling to address a multitude of risk mitigation applications
• Profitability and financial reserve requirements for insurance and related businesses
• Quality control on fundamental underpinnings, including IFRS
• Short- and longer-term income statement projections
• Supervised learning for predictive/propensity applications, including churn, cross-sell, fraud, 

lapse, risk factor identification/profiling and next best options
• Unsupervised statistical learning and modelling techniques for application to problems of 

market segmentation, latent driver identification and variable selection, including:
– Bayesian modelling and networks and agent-based stochastic systems
– Model-based market segmentation
– Random forests
– Regularised regression
– Support vector machines and regression

DATA SCIENCE AND 
DECISION ANALYTICS 
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INFORMATION AND 
COMMUNICATION 

TECHNOLOGY
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• Architecture analysis, design and development
• Development of learning material and user requirements specifications for ICT systems
• Forensic and ICT audits
• Functional system specification analysis and design
• Knowledge management
• Software integration advisory and support services
• System design and development
• Technology innovation management advisory services
• User experience (UX) design and analysis
• Web portal/platform development

• Alignment of research agendas with strategic plans
• Business process mapping and improvement
• Design and development of business performance and evaluation frameworks
• Design and development of strategic business models
• Facilitation of strategic planning sessions
• Organisational design and structuring
• Organisational diagnostics
• Policy development aligned with business strategies and processes
• Review and development of annual performance plans
• Review and development of strategic plans
• Development and empowerment of clients’ own staff in all of the above

• Airline management and marketing, frequent travellers and loyalty programmes
• Airline network modelling
• Business and corporate travel
• Competency studies regarding in-house travel facilities
• Development and review of sport and recreation strategies
• Development and review of tourism strategies
• Development and review of event strategies and toolkits
• Development of tourism policy frameworks and new tourism legislation
• Environmental management practices within both the sport and tourism industries
• Market analyses (supply and demand) for tourism investment
• Market research surveys

For more information about our full offering of research and advisory services, 
visit www.enterprises.up.ac.za/research-solutions

STRATEGIC 
PLANNING

TOURISM

We deploy multifaceted teams of experts that provide customised and 
innovative research and advisory services for a competitive edge 
shaped around our ability to put science into practice. 

Our operating paradigm is shaped around solutions applications 
in relation to real-world challenges experienced by our clients, as 
well as daily challenges in our communities and society. With this 
in hand, we offer a diverse range of empirical, business-to-business  
Research Solutions across the full lifecycle of projects:
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The following credit-bearing courses provides you with an entry point to formal degree programmes exclusively presented by 
the University of Pretoria with credits afforded towards the specified degree modules:

Faculty of Economic and Management Sciences    Module code and credits
Advanced Programme in Labour Relations Management   ABV700
Basic Course in Financial Investigation     FRA710  (20 credits)
Economic Crime Schemes      FRA701  (20 credits) | FRM802 (15 credits)
Fraud Risk Management      FRA702  (20 credits) | FRM801 (15 credits)
Interviewing Skills for Fraud Examiners and Auditors   FRA708  (20 credits)
Investigation and Management of Cyber and Electronic Crime  FRA707  (20 credits) | FRM805 (15 credits)
Investigation of Financial Crime     FRA703  (20 credits) | FRM804 (15 credits)
Labour Relations       ABV320  (20 credits)
Law for Commercial Forensic Practitioners    FRA704  (20 credits) | FRM803 (15 credits)
Module in Advanced Module in Basic Taxation (Graduate Level)  BEL300  (40 credits)
Module in Advanced Module in Basic Taxation (Postgraduate Level)  BEL751  (40 credits)
Module in Basic Taxation      BEL200  (40 credits)
Money Laundering Investigation and Detection    FRA705  (20 credits) | FRM806 (15 credits)
Prevention and Detection of Procurement and Contract Fraud  FRA709  (20 credits)
Programme in Empowering Responsible Leaders in Local Government  OBS781  (20 credits)

Faculty of Health Sciences
Online Course in Higher Exercise Science and Personal Training  FLG331  (18 credits)
Online Course in Neuroscience Visual Skills Testing and Training  FLG211  (12 credits)
Online Course: Introduction to Neuroscience Coaching   FLG327  (30 credits)

Faculty of Humanities
Advanced Course in Employee Assistance Programmes   UPO923  (15 credits)
Cross-Cultural Communication     LCC715  (20 credits)
Sport Facilities and Events Management     MBK709  (27 credits)

School of Public Management and Administration
(credit towards enrolment in the Master’s in Public Administration [MPA])
Executive Development Programme for the Public Sector
Executive Leadership Municipal Development Programme (ELMDP)
Executive Public Management Development Programme
Knowledge and Information Management for Senior Managers
People Management and Empowerment for Senior Managers
Public Management Development Programme (PMDP)
Strategic Capability and Leadership for Senior Managers

Successful completion of credit-bearing short courses entails that a candidate who otherwise complies with all the admission requirements for corresponding 
formal degree programmes – as published annually in the respective year faculty year books of the University of Pretoria – may upon registering for the formal 
programme obtain credits for the corresponding degree modules. Normal application processes for admission to formal programmes at the University of 
Pretoria must be followed. Certificates of successful completion of credit-bearing short courses issued by Enterprises University of Pretoria must be submitted 
during the application for recognition of allocated credits.

Licensed content

• CCNA® and CCNP® are registered trademarks and used under licence of Cisco Systems, Inc. (https://www.cisco.com).
• BABOK® Guide is a registered trademark and used under licence of the International Institute of Business Analysis 
          (http://www.iiba.org).
• Herrmann Whole Brain® Thinking System, Thinking Accelerator® and HBDIinteractive®are registered trademarks and used under licence of 

Herrmann International (http://www.herrmannsolutions.com).
• Incoterms® is a registered trademark and used under licence of the International Chamber of Commerce (ICC) (https://iccwbo.org).
• JBCC® is a registered trademark and used under licence of the Joint Building Contracts Committee® NPC (http://www.jbcc.co.za).
• PMP®, PMI® and PMBOK® Guide are registered trademarks and used under licence of the Project Management Institute, 
          Inc. (http://www.pmi.org.za).

Copyright © 2018 Enterprises University of Pretoria (Pty) Ltd

All rights reserved.
No part of this publication may be reproduced or transmitted in any form or by any means, including photocopying and/or digital 
reproduction, or by any information storage and retrieval system, without the copyright owner’s permission.

Credit-bearing courses ℗
CR

ED
IT

-B
EA

RI
N

G
 C

O
U

RS
ES



www.enterprises.up.ac.za 19

Partner with Enterprises University of Pretoria to make the shift towards 
integrated training, research and advisory services by collaborating 
with world-class experts to create all-inclusive corporate solutions.

Shift to training and research solutions made to measure.

Shifting knowledge to insight

RESEARCH SOLUTIONSTRAINING SOLUTIONS

Training programmes and short courses

Online and CPD courses

Customised courses for corporate training

Earn a certificate from the University of Pretoria

• Applied research

• Advisory services

• Specialised business units

• Direct access to experts from the University of Pretoria

+27 (0)12 434 2500  |  info@enterprises.up.ac.za  |  enterprises.up.ac.za 

You have a plan. We have a way to make it happen. Ask us how.

©
 Enterprises U

niversity of Pretoria (Pty) Ltd
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Shifting knowledge to insight

www.enterprises.up.ac.za

Enterprise Building, 140 Lunnon Road, 

Hillcrest

Private Bag X41, Hatfield, 0028 

+27 (0)12 434 2500

+27 (0)12 434 2505

info@enterprises.up.ac.za

To download our free app visit enterprises.up.ac.za/mobile-app

REG NO:  1999/018455/07


